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You care about your employees and 
want to keep them happy. Salary is 
a given, but health benefits are ever 
more critical to employees. Sadly, 
the costs of employer-paid group 
health benefits are often unafford-
able.  

You need Aflac. Aflac provides 
employee-paid supplemental insur-
ance and more, on a totally volun-
tary basis. Aflac policies are owned 
and paid for by the employee.  
There is no employer matching.  
The employer may also receive FICA 
savings (7.65% on every pre-tax dol-
lar) and possibly reduce workers’ 
compensation claims, while easing 
your employees’ stress over health 
care costs.   

By Lynn Spears
AFLAC
Lynn_Spears@us.aflac.com

The most recent consumer fear and potential liability for dentists concerns 
the use of lead in crowns and bridges.  This issue came to the ADA’s atten-
tion earlier this year.  Since that time, the ADA and the US Food and Drug 
Administration (FDA) began conducting separate investigations. 

Currently, the ADA believes this problem is not widespread, as only about 
15-20% of dentists outsource their lab work to lower-cost, foreign coun-
tries.  The FDA, however, requires crowns and other dental restorations 
made in the USA to be lead-free.  

The Center for Disease Control (CDC) states that trace amounts of lead 
(200 ppm), such as the amount that one Ohio news outlet reportedly 
found in several dental crowns, are “extremely unlikely to cause adverse 
health effects.”  Comparatively, the Consumer Product Safety Commis-
sion's safety threshold for surface coatings on items such as toys is 600 
ppm.  With the information at hand, the CDC does not recommend pa-
tients postpone needed dental treatment or have existing dental crowns, 
bridges or other prostheses removed.  

The issue of lead in crowns and bridges may impact your practice in sev-
eral ways.  
•   Know your products.  Does your lab include an Ident Alloy Certificate 
with their work?  This certificate verifies the alloys and composition of 
the alloys used (gold, zinc, etc.) meet the FDA standards.  New Florida 
legislation (Senate Bill 2760) goes into effect January 1, 2009 requiring 
dental labs to disclose to dentists where a product was manufactured, 
what materials were used in each restoration and to provide certificates of 
authenticity.
•   Talk with your dental lab.  Inquire whether or not they outsource to 
facilities in other countries.  If so, investigate further to determine whether 
the materials used contain lead.  If you find you have delivered sub-quality 
crowns or bridges, be prepared to contact all the affected patients.  You 
have a legal and ethical duty to protect the health and safety of your pa-
tients. 

See "Got Lead?" Page 3
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LOOSE LIPS
Tidbits of wisdom that may or may not be loosely related to dentistry

Stepping Out
In ancient Egypt, the sandal demonstrated a person’s rank in society.•	
Aristocratic women in ancient Greece owned as many as twenty pairs of shoes, with a style to match every occa-•	
sion.
In the West, shoes have had a place in marriage ceremonies for many centuries. In some cultures, the bride’s •	
father threw his shoes at the newlyweds to signify the transfer of authority from father to husband.
Pointed shoes originated in France, reportedly the invention of a Count of Anjou who wished to hide his de-•	
formed hooves.
The first shoe manufactured in the United States was the handiwork of one Thomas Beard, a Mayflower pilgrim, •	
who nailed together the first pair of American shoes in 1628.
The average American woman now buys about five pairs of shoes each year, and the average man, about two •	
pairs, as a rule men’s shoes last longer and remain in fashion longer than women’s footwear.F

2nd Annual Dental Hygiene 
Appreciation Award

Recognize that special hygienist in your office.  
Is your hygienist someone who goes above and 
beyond?  Does he/she possess unique attributes 
that shine in his/her patient care?  What makes 
your hygienist special—team spirit, length of time 
with your practice?

In honor of National Dental Hygiene Month this 
October, Kim Knapp, Dental Temps of Northeast 
Florida and Linda Harvey, Horizon Consulting 
Group invite you to submit your entry.  One win-
ner will be chosen from each of the following 
counties: Duval, St. John’s, Clay and Nassau.  
Each winner will receive $50 and a commemora-
tive certificate.

Deadline for submissions is September 26, 
2008.  Winners will be announced at the October 
9th, Northeast Florida Dental Hygiene Associa-
tion meeting.  Call Kim Knapp (220-4459) or 
Linda Harvey (573-2232) for your entry form.F

*Aflac insurance policies are sold on a voluntary basis at the worksite.

For more information, contact:

NAD0312B 2/06

American Family Life Assurance Company of Columbus (Aflac)
Worldwide Headquarters • 1932 Wynnton Road • Columbus, Georgia 31999 aflac.com

Name Address
Phone Address
E-Mail Address or Event

Offer a more attractive
benefits package …

without creating a less
attractive bottom line.

Voluntary Benefits*
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Kudos Korner Kim Knapp, owner of Dental Temps of Northeast Florida, Inc has been 
elected President of The Women's Business Owners of North Florida 
for 2008-2009 www.wbonfl.org  Representing The Women's Business 
Owners of North Florida and serving on the Board of The International 
Alliance for Women www.tiaw.org.F

For more information, contact:
   Lynn Spears, Agent

   904-708-8622
   Lynn_Spears@us.aflac.com

American Family Life Assurance Company of Columbus (Aflac)
Worldwide Headquartersl1932 Wynnton Road lColumbus, Georgia 31999 aflac.com
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P.O. Box 7238

Jacksonville, FL 32238
Telephone: 904-573-2232

To Contact Us:

Linda Harvey
Horizon Consulting Group, Inc.
www.LindaHarvey.net
Linda@LindaHarvey.net
904-573-2232/ph - 904-807-6635/fax

Kim Knapp
Dental Temps of Northeast Florida, Inc.
www.dentaltempsprofessionalservices.com
904-220-4459/ph - 904-220-3769/fax
cell 904-710-5181

Linda Drevenstedt
Drevenstedt Consulting, LLC
www.drevenstedt.com
linda@drevenstedt.com
904-794-0960/ph - 904-794-5582/fax

Barbara Rodriguez CDT
Precision Dental Studio
Precisiontchnlgs@aol.com 
(904) 880-5959

Connecting to bring you strategies 
for enhancing your practice!

"Insurance" from Page 1

•   Talk with your patients.  Be prepared to 
answer questions from patients in an honest, 
non-defensive manner.  While SB2760 does 
not specifically require patients be given a 
copy of the certificate of authenticity; existing 
patient rights permit patients to request a copy 
of this information.  Welcome patient questions 
as a marketing and teaching opportunity to 
reinforce the quality of your care.  

Several lawsuits have already been filed by 
patients against their dentist.  While these 
instances are rare, take advantage of this op-
portunity to educate your patients about the 
reliability and quality of the care provided in 
your practice. 

For additional information, visit the ADA’s web-
site: www.ada.orgF

Aflac products pay the employees directly. The employee can 
use the cash payments for medical bills, personal bills, replace 
lost income, whatever they need.

AFLAC also provides:
•   Affordability – Aflac premiums never increase and typically 
cost less than one hour’s wage per week.
•   Aflac coverage does not affect other Health Insurance in any 
way.
•   Reduces employee dependence on salary advances or 
employer-made loans.
•   Aflac policies are portable. Employees can keep them, wher-
ever they work.
•   No medical examination is required.
•   Aflac is much more than disability insurance—that’s just one 
optional product—employees can reap the cash benefits of a 
wide choice of Aflac coverages.

Some of the policies offered by Aflac:
•   Hospitalization (injured, ill or pregnant)
•   Critical Illness (heart attack, stroke, coma, etc.)
•   Cancer Insurance
•   Personal Accident
•   Short Term Disability
•   Long Term Care
•   Life Insurance

Aflac, we do the work, the employer gets the credit!F
Lynn Spears, a former Certified Expanded Duty Dental Assistant, is an Agent for Aflac.  
If you’d like to provide Aflac for your employees, contact Lynn at (904) 708-8622 or 
email Lynn_Spears@us.aflac.com.

"Got Lead?" from Page 1

Where Art & Science Create Beautiful Smiles
LVI and Dawson Trained

Barbara Rodriguez CDT
8777 San Jose Blvd suite 703

Jacksonville Florida 32217

Certified IPS Empress® & Emax
Ph:  904 880-5959 
Fax: 904 854-6259

Crown & Bridge Laboratory
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Great Connections 
are your best 
resource!
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?
What do your 

say about you?
patient records
�ey may surprise you!

Your patients’ dental records should:
• Be defensible, yet quality-driven
• Validate treatment rendered without gaps or missing data
• Promote continuity of care

Solutions for Dental Professionals

Don’t take chances with your records.
Call today for your �ee consultation!

Linda Harvey, RDH,MS
Licensed Healthcare Risk Manager
904.573.2232  •  LindaHarvey.net

Our Risk Management and Recordkeeping courses are approved by the 
Florida Board of Dentistry in disciplinary cases.

Be proactive, leverage your practice with our 
experience and expertise.

“Got Lead? Product Reliability or Liability”...See page one inside.

You only need a consultant 
if you want...

• High Performance 
Teamwork

• Productive, Efficient 
Scheduling

• Exceptional Customer 
Service

• Patients Who Refer
• Proven Practice 

Management Systems

Who do you call? One of the best...
Linda Drevenstedt, M.S.. Linda’s “Steel Magnolia” approach and
her in-depth knowledge of management and leadership comes from
her diverse background which includes dental hygiene consulting,
practice management consulting, a Masters in Healthcare
Administration, and group practice administration. She is a member
of the Academy of Dental Management Consultants, the National
Speaker’s Association and the Academy 
of Dental Practice Administration.

Got Consultant?

Call her today!

1.800.242.7648
www.drevenstedt.com


